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SETUP

Info Center Security Key Access
PAM needs to verify your account has a valid subscription access key associated with it. The too
will automatically verify the subscription access key via the web. If the key is valid, the PAM

Access Status box will turn green and you can continue configuring PAM.,

Premium Edition

(l Year Input Section (ie. 2009, 2010 or 2011) ﬂ 3 Years to be Analyzed |
Enter Years Here 2007 2008 2009 | 2007 2008 | 2009 |

Select the Calendar or Fiscal Year|| Select the first day of the Week

first month (Sunday/Monday) Primary Dropdown

Janua Sunda Catego
" Number Display | Secondary Dropdown
(l Number Format lllustrated in (0's) I I Products

| # - Number ones

Actuals Quota
Revenue Quota
Round numbers to Decimal Places -

the nth place after Percent % Highlight Input Columns for Actuals/Quota
ones 2 Highlight

EQY Achievement Status Updates
Caonsider overhaul
Consider lowering quota
Consider Rethinking Strategy
Consider New Marketing Plan
Just Off the Mark
On Target fo meet quota
Exceeding Quota Expectations
_On pace to double guota
Off the Charts - Quota Doubled

Perfarming

« 3 years entered for analysis * Number display format selection « Percent decimal display selection « EOY Achievement Status phrases
« Calendar or Fiscal year selection * Number illustration selection * Primary and Secondary category entry * Highlighted Data Entry columns

« First day of the week selection (Sunday or Monday) < Round numbers to the nth place « Actuals and Quota titles entry
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Category
Products
1/29/2010
1/30/2010
1/31/2010
2112010
21212010
21372010
2/4/2010
2/5/2010
21612010
21712010
21812010
2/9/2010
2M10/2010
2111/2010
211272010
2M3/2010
2M14/2010
2/115/2010
2/16/2010
2/117/2010
282010
211972010
2/20/2010
2/121/2010
212212010
2/123/2010
2/24/2010
2/125/2010
2/26/2010
212712010
2/28/2010
3M72010
31212010
3/3/2010

Category1
Product1

4431833753
4502196753
4558669753
4633500753
4697056753
4770017753
4837147753
4911680753
4977835753
5051884753
5133546753
5194233753
5260826753
5325786753
5382333753
5382333753
1757104753
1751234753
1215669753
1449490753
1995921753
1916655753
2017173753
2030996753
2015591753
2026230753
1952090753
2008209753
2065132753
2099845753
1974404753
2034895753
2117710753
2065809753

* up to 50 years of raw data

Category1
Product2

834105000

788830000

820048000

820505000

782313000

836082000
1493369000
1793964000
2104246000
2338797000
2569750000
2912775000
3250899000
3933539000
4372795000
4708853000
4887040000
1576009000
1408897000
1338925000
1362351000
1336325000
1311157000
1377781000
1283404000
1399355000
1771880980
1605826660
1519843370
1642780950
1525989860
1516480440
1546485190
1504789990

ACTUALS

* up to 25 categories

Category2 Category2
Product3 Product4
3958161540 1267531642
3978791540 1730708206
3996537540 1736935206
4021575540 1737369206
4081873540 1769245206
4100930540 1786568206
4122257540 1803549206
4160585540 18272912086
3688320430 1846928206
4196555970 1864741206
4250321840 1879076889
4415338360 1909711669
4078822940 1938340074
4387149330 1748863206
4462483750 1829651206
3661631740 1881807206
4674198680 1966176206
4331473920 2025476206
4428433680  210V877206
37534090680 2187317206
4798410480 2284607206
28900384490 2335425206
4217534990 2389901185
4055147750 2460707499
4175061230 2571234516
4055762240 1573794206
3662501950 1633521206
3916789640 1689362206
4145180790 1752696206
3937558980 1828548206
4094198370 1885050206
4172699440 1961332206
4202712980 2028581206
4834367160 2091659206

Category3
Products

1527199631
1587204631
1654845631
1723412631
1795202723
1872696428
1952048899
2276812631
2336118631
2390895631
2455064631
2530703631
2587060631
2663506631
2808800631
2872354631
2849655456
2935361302
3000545930
4961464631
4818797631
4687920631
4573396631
4466934631
4389193631
4291831631
4251523631
4161085631
4121489079
4045652544
4053218633
826265630.6
852028630.6
879553630.6

Category3
Productg

1210981314
1175815514
1182918034
1068484414
1136595204
1195792864
1233142014
1230107624
1200616794
1197576214
1204684574
1217324144
1247958834
1223560024
1225224864
1274516624
1308798704
1371181754
1339575474
1266171314
1326570894
1370277874
1387919594
1424081004
1335105044
1385539314
1379807384
1347966694
1371322774
1402764764
1412114494
1390293044
1402840504
1387098074

* up to 150 products
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Category
Products
1/29/2010
1/30/2010
1/31/2010
21112010
2122010
213/2010
214/2010
215/2010
2/6/2010
21712010
2/8/2010
219/2010
21072010
2/11/2010
2122010
2M3/2010
2M14/2010
211572010
2M16/2010
21712010
2M18/2010
21972010
2/20/2010
2/21/2010
212212010
212312010
212412010
2/25/2010
2/26/2010
212712010
2/28/2010
3M/2010
3212010
31372010

Category1
Product1

1966176233
2025476233
2107877233
2187317233
3687549476
3645537476
3600410476
3554732476
3305300476
3238972476
3178261476
3136505476
3043086476
3015004476
1335003476
1322519476
1306867476
1292252476
1277693476
1260094476
1244279476
1228950476
1218269476
1203507476
1188509476
1173915476
7615774761
2162911476
2217494476
2273498476
2331082476
2393781476
2457688476
2522748476

* up to 50 years of raw data

Category1
Product2

4687920857
4573396857
4466934857
4389193857
2044202179
2100451179
2158730179
2221003179
2251071179
2315480179
2362800179
2411547179
2405648179
2484622179
2553455179
2633659179
2708495179
2775082179
2853293179
2931654179
3008889179
3088838179
3165796179
3248960179
3311643179
3386551179
3471755179
3285495179
2758040179
2775541179
2785063179
2796590179
2809360179
2826966179

« up to 25 categories

QUOTA

Category2
Product3

1597370893
1511387603
1634325183
1517534093
2495530090
3127182860
3168192320
3271168020
29622104860
3261934940
3389232310
2919620510
4011055370
3473287460
3617162040
3081584210
4195830410
2144537210
3878485260
3804694870
4011439040
3957115930
3468942990
3852143940
3982091100
3793343460
4193427690
4315256380
4344789830
5728561830
3674184320
4806464240
4799646620
4892652740

Category2
Productd

2352221206
2374556566
1994376926
2573879036
3700776186
3973145586
3866744076
4379145626
4505357106
3714665706
3868727576
3933323656
8849292756
851614775.6
866893745.6
916657455.6
1033949666
1088804066
1036622096
833762625.6
918550865.6
930308255.6
910996885.6
736908565.6
775118145.6
659843575.6
756312785.6
727048515.6
716187385.6
742576685.6
727780405.6
728083455.6
790057235.6
795385225.6

Category3
Product5

5494199939
5471825729
4754989069
6029472939
3944557857
3958161857
3978791857
3996537857
4021575857
4081873857
4100930857
4122257857
4160585857
3688320747
4196556287
4250322157
4415338677
4078823257
4387149647
4462484067
3661632057
4674198997
4331474237
4428433997
3753409377
4798410797
2900384807
4217535307
4055148067
4175061547
4055762557
3662502267
4799647477
4992653597

Category3
Products

3270058000
3293960000
3332334000
3384967000
3464903233
3522389233
3601175233
3537780233
3617639233
3690603233
3628716233
3617639233
36890603233
4549158983
4198377763
3537952683
3404393583
4058536003
4063944553
4335551843
4040745663
4368974533
3981621053
3570013153
3693757803
3950757363
3307349753
3404431663
3460824613
3673646493
4093883283
4047394283
2093392513
2121792013

* up to 150 products



DAILY TREND ANALYZER
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On March 28ih, 2008, Productl, from the Calegaryd Category. has a Daily Revenue (otal of 1.789,245,534, It is above its Daily Cuota of 1,689,352,000 by 79,883,934 1 is below the YTD Daily Average of
2.061,308,238 by 292 062.304. The YTD Daily Revenue Total s abowve the YTD Daily Guota of 151,786,026 424 by 27547 790,304, The March 28th, 2009 Quota Achievement is 104.73%. The YTD Quota
Achigvement is 118 15%, The EOY Quola Achigvernent is 24.5%. In 2007, the Quota was reached 191 ime(s) but failed 1o be reached 174 time(s). In 2008, the Quota was reached T98 time(s) buf failed to be
reached 68 tima(s). In 2009, the Quota was reached 157 time{s) bul failed to be reached 168 tme(s). In 2007, the highest day was March 3rd, 2007 In 2008, the highes! day was February 18th, 2008. In 2009, the
highesi day was June 27th. 2009
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E » Daily actual vs. quota with variance « Daily cumulative totals * YTD & EQY Quota achievement percentage < Daily actual & Daily cumulative charts
? » Daily actual vs. daily average with variance * Days above/below quota « Daily Average to achieve the EQY quota « Daily actual vs. YTD Daily Avg. Chart
U . .
M « YTD actual vs. YTD quota with variance * EQY quota total » Automated Performance Summary * YTD actual vs. YTD quota Chart
E
S * Highest day and daily totals per year « Daily Quota achievement percentage ¢ DoD% & YoY% (growth/decline) » Weekday/Weekend Cumulative chart



WEEKLY TREND ANALYZER
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Al the end of Week 37 in 2009, Products, from the Categoryd Category, has a Revenue tolal of 8,487,083 498, Week 37 is balow s Weekly Quolta of 8.954 620,661 by 467 527,163, Weak 37 s
above its YTD Weekly Average of 20,062 484, 972 by 11,575.401 474, The YTD Revenue total of Product5 is 742,312 313,982, i is above its YTD Cuota tolal of 550.147,503,674 by

82,164, 810,308, Its WoW% is 23.61% and ils YoY% is -73.88%. In 2007, the highest week is Week 38. In 2008, the highest week is Week 37, In 2009, the highest week is Week 6. [n 2007, the
Cructa was reached 13 tmes) but failed to be reached 40 time(s). In 2008, the Cuota was reached 33 tme(s) but failed to be reached 20 time(s). In 2009, the Quota was reached 26 timeds) but
failed to be reached 27 time(s)

Woekly Revenue vs. Quota Revenue va.fTD Weekly Average Com parison YTO lly Cumulative R @ w8, Quota Compariton
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B » Weekly actual vs. quota comparison with variance

E . . .
I - Weekly actual vs. weekly avg. comparison with variance

a
¥] YTD cumulative actual vs. YTD cumulative quota with variance

R
E « Weekly Average to achieve the EOY Quota
*« WoW% and YoY% (growth/decline)

« Highest Week of the year
» Weeks Above/Below Quota

P I

* EOY Quota Total

» Weekly Comparison chart
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* Weekly actual vs. quota comparison chart

» Weekly actual vs. YTD weekly average comparison chart

* YTD cumulative actual vs. YTD cumulative quota comparison chart

 Automated Performance Summary




MONTHLY TREND ANALYZER
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Froduct, from thi Categony| Calegory, has a cumalative iolal o 2 458 813,736,284, In Sephembaer 2008, Froduct had Revenue of 119,547 135481 Ris 67, 178 327 258 below Saptembers monthly Ouota of 44,368 EO8 731 The YTD Revesnues iolal
of Product] & above the YTD Quela by 70428920416 1 Pur achisraad 251 41% of Seplombars menthly Qucta and 113 83% of its YTD Quota, Seplemer 2009 is th 18] highsst manth in 2009 and is ranked Sth in a8 3 years, The ivgeage monthly
Poareiruss btwesnn Jar- 2000 - Sep-2000 s 54417 500 414 This manth i below the monthly svecage by 47.120828 077, To schieve #s EOY Quota, an average of 20 050, 208,042 is nesded for the next 3 months. The Righest manth in 2007 s
Septermber. In 2008, the highest month i August and in 2008 @ is September. The highest guarer in 2007 is the dth gir_ in 2008, the highest quarer s the 3rd gir and in 2008 it is te 3rd gir_ in 2007, Product | was above its Guota § time(s)] and below its
Cucta 7 Gmais). by 2008, Product! was above its ot 7 trmiis) and bk s Quota 5 bme{s], In 2008, Product1 was above its Quots B Bma(s) aed bebow its Guots § temais)

by Month
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* Monthly actual vs. quota with variance ~ * QoQ% (growth/decline) » EOY Quota Achievement advisor * Quarterly & Annual comparison charts
« Quarterly actual vs. quota with variance ¢ Months above/below quota « # of Months of Growth or Decline * Monthly rank in current year and over the 3yrs

* YTD actual vs YTD quota with variance * Monthly quota achievement percentage ¢ Automated Performance Summary

* MoM% & YTD MoM% (growth/decline) ¢ YTD quota achievement percentage « Monthly average needed to achieve quota

OmMOUC—H>MT

* YoY% & YTD YoY% (growth/decline) « EOY Quota Achievement percentage « Monthly actual vs. quota comparison chart



MULTI-COMPARISON UTILITY

In 2007, Prodect feom the Categony1 gm.muum.mmrntummuMMEWhﬁqmnmm

from thes Categony? Categany had & curmalative total of 754,655 792,151 1t is ranked Sth oot of the S Products being compansd. In 2008, Peoduct fom the Categonyd
Categoey had & curulntive 1ol of 107 815174 TBE. It i mnked 3nd ol of the 5§ Products beng compiend. In 2008, Progustl from B Categeey! Citegony had
cuimaltve total of 932,225 470,337 It is ranked 2nd ot of the S Producls tsng cempaned. In 2000, Prodectd teem the Crlegony? Category had & cumulaiive jotsl of
1,062 300, 2000008, His ranked st ol of the § Products being compased.

Tha Prossuct1 Apnil monthey botal s 51,459,351, 244 and the Jansary - Agel YTD Total is 193,402 372 217 The danuary - April sverage is 43,373,068,054. Tre highest|
maonth in 3007 is Septembar. The Apl Mol growth e is 4 82%. The Product Aprill monthly otal is 52,386 307,185 and The Jeruany - Apnl YTD Total is

1 EI1.092 053 Tha Januady - Apl avengs is 70407773013 Tha highest mont® in 20083 i Fabruany. The Agel Mol grows® rate i 5235, The Product Agnl
monthiy tofal is 91,008,535,817 and the January - Apel YTD Total & 354,286 843,650 The Jaruary - April avemge i 81,071, 710,517, The highest month in 2008 is May.
Tree Apeil Mol growt rate is 10.186%. The Product! Apnil monthly total & 61440, 105,601 and the January - Apnl YTD Total is 301852, 144,520, The Janary - Apel
WRRGE is 75413008460 The highhst month in 2005 s Augeal. Thi Apdil Mol growth eate s 25, 7%, The Producty Apnl monily ol B 71685 450 455 and e

Jnrvary - gl YTID Total bs 277,241 537651, The Jaraary - Apnl average & S5.300,484,413. The highest month in 2008 is August. The Apnl Mob% growth mie s «

nirs.
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;\ » Compare up to 5 items « Actuals, YTD Actuals and Monthly Average Comparison » Monthly Actual comparison chart

g * Monthly Comparison « Highest and Lowest month of the items being compared * Quarterly & Annual comparison charts

g * Quarterly Comparison and rank * MoM% (Month over Month growth/decline) * Automated Performance Summary



EXECUTIVE DASHBOARD

[l Category Products If
Catego Productd
Annual Cumulative Totals
Quota Variance Achievement %
2008 714,198,621,987 309,413,902 950 143.32%
2009 B33 455 653, 585 -108,249,754,562 87.01%
2010 835,534 528 457 -173,979,102, 706 81.4%
Total 2483189 814 028 27,185,045 723 101.09%

% of Total Cumulative Revenue

2008
28.89%
Highest Revenue Totals |
Day Week Month Quarter |
2008 2182008 Week 7 Februa 15t Giir
Revenue
Quota 2,388,610.511 12,248.271,748 465,855.959,263 197,620,959 54
l 2009 11/7/2009 Week 45 April 2nd Qir
| Revenue
I Quota 2,016,960 476 12,777,402 432 124 419173213 276,730,157 084
2010 6/11/2010 Week 25 Sepiember 4th Qir
| Revenue
| Quota 5,260,826 476 15,003,463 668 117,283.089,913 236,127,328,
Abovea | Balow Quota
2008 2008 2010
236 152 139
1320 213 226

33

OmMOUC—H>MT

» Cumulative actual vs. quota comparison and variance  * YoY% (Year over Year growth/decline) « Highest day, week, month & quarter actuals vs. quota comparison

< Annual quota achievement percentage « 3 year % breakdown of total cumulative actuals « Days, weeks, months & quarters above/below quota
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ANNUAL CALENDAR VIEW

« Dynamic annual calendar illustration

« Quota achievement color-coded conditional indicators
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MONTHLY CALENDAR VIEW

New-2009 | | Product3
Category?

NOVEMBER 2009

Monday Tuesday Wednesday Thursday Friday Saturday

» Dynamic monthly calendar illustration * Quota achievement color-coded conditional indicators



